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SECURITY KEYPAD
This is the Comcast Xfinity 
Keypad which I designed that 
is part of the Xfinity Home 
Security product line. 

During my Co-op at Drexel 
University, I worked alongside 
Comcast’s Industrial Design team at 
their headquarters in Philadelphia. 
There, I had the great fortune to 
work on several products that have 
since been mass produced and 
made their way into many people’s 
homes. 



Old Keypad
Color Palette

AN UPDATED DESIGN
A big part of redesigning the old 
keypad was figuring out which things 
needed to be changed or improved. 

I looked at such things as 
iconography, color, lighting, and 
user interaction. 





DISTILLING THE DESIGN
Being such a high profile product, 
it was extremely important to get 
everything just right. In order to 
create a workable product it needed 
to conform to the capabilities of the 
manufacturer. 

Once all the product 
requirements were met I was 
able to incorporate my own 
touch and produce this design 
which was what became the final 
product design.



WELCOME HOME
The first product of mine to go 
to market, the Xfinity Keypad 
is the most direct translation of 
any of my designs into a physical 
product. 

Here’s a link to a short video which 
shows the product in more detail: 
https://www.youtube.com/
watch?v=mGElGvFGkvg



BRANDING
DESIGN



SPICE UP YOUR LIFE
For this project I had the pleasure to 
work with Spice Horizon, a Chicago 
based family-owned spice company 
looking to improve their brand 
recognition. 

My task was to take their 
product labels to the next level.



THE DESIGN PROCESS
My goal was to achieve not one, 
but several successful product label 
designs to give the client room to 
find the aesthetic which represented 
them best. 



A VERSATILE DESIGN
Each label design needed to clearly 
communicate the product while 
also being versatile enough to be 
translated across every type of 
product. 



CREATING A FAMILY
The client wanted labels that would 
stand out on the shelf but also 
communicate the product intent 
well. I achieved this by way of 
color theming, font hierarchy, 
and of course, beauty.





NOT JUST SPICES
Spice Horizon offers much more 
than spices. Some of their best-
selling items are their olive oil & 
balsamic vinegar product lines. 

This was a great opportunity 
to design something a little 
different.





P U Z Z L E STM



P U Z Z L E STM

THE CHOSEN ONE
Designed and commissioned 
for Drexel University’s Design & 
Merchandising Store. 

My puzzle design was chosen 
among several competing 
merchandise products to be 
featured in the store as a sellable 
item.



P U Z Z L E STM

FUN, YET REFINED
The client asked for something that 
would fit the store’s demographic 
of products, so I set out to come 
up with some different concepts 
for products that might appeal to 
college students and professors.

My intention was to create a 
product that could be enjoyed 
when engaged but also while 
idle.

CONCEPT 1 “The Cube” CONCEPT 2 “Magnet Shapes”

CONCEPT 3 “Pyramid Puzzle”



P U Z Z L E STM

SOMETHING MODULAR?
Designed to be lego-like to 
give it a modular nature, the 
intention was for it to be taken 
apart and put back together 
again. 

The client thought that while unique 
and on the right track, it just wasn’t 
quite what they were looking for. 

CONCEPT 1 “The Cube”



P U Z Z L E STM

MAGNETS, OF COURSE
Magnets were embedded within the 
tips of each arm of the triangular 
wooden pieces so that each piece 
would fit together in various ways. 

While still embodying the 
modular nature of the first 
concept, this one was designed 
to be a functional piece of art. 

As with the first concept, this one 
lacked focus and was not strong 
enough to move forward.

CONCEPT 2 “Magnet Shapes”



P U Z Z L E STM

MORE BEAUTY, PLEASE
Starting from a block of pine wood, 
the puzzle was formed by slicing the 
block at different angles to create 
pieces of a challenging puzzle. 

Designed to appear as a 
common yet attractive desk 
item, once engaged you find that 
there is much more to it.

CONCEPT 3 “Pyramid Puzzle”



P U Z Z L E STM

DECEPTIVELY BEAUTIFUL
Deceivingly difficult, not many 
people were able to solve it, 
ensuring its prolonged enjoyment 
and securing its spot in the client’s 
store.



STAR



STAR POWER
The Charge Star is a portable, 
solar powered charger aimed at 
Nintendo users. 

This product was intended for, 
but not limited to, use with the 
Nintendo DS and related hand-
held gaming platforms. With a light-
emissive front panel, the Charge Star 
doubles as a night light.

STAR



NINTENDO TAKES RISKS
During my research I discovered 
something interesting. Nintendo 
never does the same thing twice. 
Their brand of products changes 
every time they release something. 

What doesn’t change are 
the game characters that are 
associated with the Nintendo 
brand.

STAR



FORM & FUNCTION
Determining the user demographic 
came down to figuring out who 
uses the devices that my product 
would be used to charge. Not 
surprisingly, the audience was kids. 

Once I knew who I was 
designing the product for, I 
chose to render a form that was 
friendly and familiar to encourge 
the use of my product.

STAR



THE PARTS
Simplicity is what came to mind 
for me when thinking about 
Nintendo. It stood to reason 
that the product should be 
simple as well. 

After all, the goal was for kids to 
operate the device with ease. The 
fewer components, the better.

STAR



WINDOW MOUNTABLE
The Charge Star collects energy 
during daylight hours and stores 
the energy for later use via a USB 
connection. By harnessing the 
Charge Star’s stored energy, any 
USB-compatible device can be 
charged.

STAR





Less Student Engagement

Student FocusedTeacher Focused

More Student Engagement

Areas Being Addressed

Areas for Design 
Opportunity

Market Analysis

DESIGN RESEARCH
My theory was simple, the 
American education system 
focuses on indirect experience 
and lacks engagement. This is 
where it started. 

Achieving career fulfillment is a large 
package to unwrap, so I started 
looking at what’s already out there 
addressing the problem. 



David Miller
Director of Recruitment 
for Westphal College

Drexel University

Izzy
Age 16 - 11th Grade

Pennsbury High School

Jack
Age 16 - 11th Grade

Father Judge High School

Olivia
Age 14 - 8th Grade 

Orland Junior High School

Tracy Feld
Coordinator for 

Cooperative Education
Drexel University

Dawn Gibian
Assistant Director, 

Office of Student Services 
Drexel University

Dr. Reisman
Program Director of 

Creativity & Innovation 
Drexel University

TOP INSIGHTS
There are many tools out there 
which aim to point students in the 
right direction in terms of a career 
path, such as personality tests. 
While these types of tools provide 
information, students don’t know 
what to do with it. 

Students need something to 
touch and someone to talk to in 
order to really know if they’re 
headed the right way.



Design Criteria

THE SYSTEM METAPHOR
The idea was to create a system 
that allowed students to connect 
with people who share not only 
similar interests, but similar skills, 
hobbies and personality traits to 
create a holistic profile.

My thought was that in order to 
engage students in this process I 
would need to create a metaphor 
which guided them the whole way.

Thus, the idea of traveling 
through space emerged.



• Engaging professional employees in mentorship/outreach 
programs create opportunities for knowledge transfer, work 
force development and recruitment

• Participation in a mentorship program enhances the overall 
morale and productivity within an organization

• Satisfy CSR (Corporate Social Responsibility) policies

• Colleges receive better access to high schools 
and their students, creating closer relationships 
between academic institutions

• The participation of professional educators greatly 
increases recruitment opportunity for universities

• High schoolers can provide tons of 
insight on various cultural phenomena

• They come at employment from 
much more of a “What can I offer this 
organization?” approach instead of a 
“What does this organization offer 
me and my career?” perspective.

Guidance 
Counselors

High 
Schools

• Individuals willing to participate 
on behalf of either their respective 
academic institution or company 
highlights those wish to stand out

• Résumé building opportunity 
- provides insights about the 
professional’s personality

• Potential to receive fringe benefits 
from respective employers as 
reward for participation

Incentives For Individual 
Professionals 

Professionals who may initially 
use Osmosis:

• College Professors/Faculty
• Alumni from respective 

participating academic institutions
• Then, eventually more industry 

professionals

Ways That High School 
Students Can Contribute 

OSMOSIS 
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Once professionals start using and populating 
Osmosis, efforts can be made to reach out 
to high schools in order to inform students.



Sign Up Now!

https://www.osmosis.com

O Welcome to Osmosis

OSMOSIS 
Navigating you to the future.

Email / School Login Password

Log in

John Smith

johnsmith@gmail.com

Aug 02 1992

Sign up

or

Sign up with Facebook

Sign up with LinkedIn

or

https://www.osmosis.com

O Welcome to Osmosis

John Smith  Log outOSMOSIS Home My Connections College DirectoryMy Results

Suggestions/Tips

Need Help?The more information you provide about yourself the more personalized your results will be.

My Skills

Skill Completion

25%

Specific Skills

Word

PowerPoint

Excel

Outlook

Lync

Publisher

Access

InfoPath

Visio

Project

Not Familiar

What are you good at?

Are you familiar with using any Microsoft Office software? If so, select all that apply.

Computer Skills

40%

Select Skill Levels +

https://www.osmosis.com

O Welcome to Osmosis

John Smith  Log outOSMOSIS Home My Connections College DirectoryMy Results

Suggestions/Tips

Need Help?

Life Experiences

Social Experiences

Work Experience

Choose Experience Type:

Experiences

Experience Completion

SAVE 
PROGRESS

The more information you provide about yourself the more personalized your results will be.

1%1% 0%

0%

https://www.osmosis.com

O Welcome to Osmosis

Stats

Shields

Engines

Navigation

Sensors

Communication

U.S.S. Enterprise

09%

Ship Optimization

Navigation Engines Shields Sensors Communication

Engines 60% Complete

Your ship’s Engines correspond directly to your Skills.  The more 
complete your My Skills group is, the more optimized your ship’s 
engines system will become. 

My Skills

25%
You’ve completed 25% of 
your Skills. 

Once you’ve completed 
your Skills, you can unlock 
a new ship.

*Default is35% Complete

Customize Ship
Drag desired color to part of ship.

MENTORSHIP PLATFORM
The purpose of the platform 
is not to search for careers, 
but to find people with enough 
similarities. This way, students 
don’t have to know what they’re 
looking for. 

They can look at a professional’s 
profile and, knowing that they are 
very similar, find out what career 
they occupy.



Your Results Are Automatically Saved

Apply Navigation Filters 

https://www.osmosis.com

O Welcome to Osmosis

John Smith  Log outOSMOSIS Home My Connections College DirectoryMy Results

Galaxy NC187
(24) Results

Profession Majority: 
Design

Alumni Profession
Set Proximity:

Filter By:

25 Parsecs

20 Parsecs

15 Parsecs

10 Parsecs

5 Parsecs

Your Results
https://www.osmosis.com

O Welcome to Osmosis

John Smith  Log outOSMOSIS Home My Connections College DirectoryMy Results

Christopher Stevens

Graphic Designer

Savannah College of Art & Design (SCAD)

80% Similarity

Visit Profile

Galaxy NC187
(4) Results

Most Similar Result

https://www.osmosis.com

O Welcome to Osmosis

Carl Sandburg High School – Orland Park, IL

Both Attended

Relevant Information
https://www.osmosis.com

O Welcome to Osmosis

John Smith  Log outOSMOSIS 
Christopher Stevens

Graphic Designer

Savannah College of Art & Design (SCAD)

Home My Connections College DirectoryMy Results

Connect 

Discover what you have in common by looking at your shared similarities.

Academic 
Strengths 

Experience Skills Interests 
Extra 

Curriculars

15 Similar 11 Similar 43 Similar 5 Similar 32 Similar

Shared Similarities

MORE CONNECTED
When a student finds a professional 
who is a good fit for them, they 
have the option to reach out to 
the professional to talk about their 
career to find out more about it.



FULL SPEED, ENGAGE
OSMOSIS provides students 
the ability to connect with 
professionals and learn from 
the experiences of people like 
themselves.

Choosing a career can be 
daunting, but it doesn’t need to be.



PRINT
DESIGN



THE USER EXPERIENCE
Destination Dogs is a gourmet 
hot dog restaurant that originates 
from New Brunswick, NJ and 
Philadelphia, PA. 



#081f63

#cbe7fc

DESIGN INTENT
The client wanted the menu 
to embody the concept of the 
restaurant to achieve a more 
cohesive experience.

Designed to be reminiscent of a 
U.S. Passport, the menu is meant 
to facilitate the experience of 
traveling to various destinations.



NAVIGATING THE MENU
All of the menu content is origin-
specific in that each item tells you 
where it comes from. 

In this way the menu becomes 
a travel guide for the food and 
beverages.





DEVILED EGGS
Whipped egg topped with 

paprika
$3

WINGS
Half-dozen Buffalo inspired wings
served with blue cheese & celery

$6
(Slice of radish add $1)

PRETZEL
Cheese sauce & Lusty Monk 

spicy mustard
$3.5

SCOTCH EGGO
Boiled egg wrapped in sausage, 

breaded & deep fried, served over 
waffles with maple syrup

$5

PATATAS RIDICULAS
Fried potatoes, duck confitc pork belly, 

bacon, two cheeses, brown gravy, 
jalapeños, sour cream, scallions

$9.5

SAUSAGE PARTY
Three handmade sausages of your 

choosing. Served with dipping sauces, 
cornichons, house-made bread

$16

POUTINE FRIES
French fries with fried cheese curds 

& a red sauce
$ 5

EMPANADAS
Two ground beef empanadas served with 

avocado cream
$ 7.5

APPETIZERS

HOUSE SALAD
Iceberg lettuce, tarragon &

blue cheese dressing*, bacon, 
red onion, tomato & boiled egg

$6

GRILLED CHICKEN SANDWICH
Chicken breast, greens, tomato, red 
onions, chips, with your choice of 

condiment
$7.5

FRIED CHICKEN SANDWICH
Fried chicken, coleslaw,

 sweet pickles & buffalo sauce
$7

PORK ROLL
Pulled pork, egg & cheese

(Add pepper jelly $1)
$5

GRILLED CHEESE
Cheese sauce monterey jack

$4.5

EXTRAS
Add grilled chicken

$5

*All dressings can be substituted with your choice of: 
house vinaigrette, caesar, ranch, and oil & vinegar

ARUGULA SALAD
Imported provolone, roasted garlic 

vinaigrette*, red onion & radish
$7

SANDWICHES & SALADS

DOMESTIC FLIGHT
All Domestic Dogs, 

plus your choice of three sides
$80

INTERNATIONAL FLIGHT
All International Dogs, 

plus your choice of three sides
$85

WORLD TOUR
All International & Domestic Dogs, 

plus your choice of six sides
$150

FLIGHTS

DOMESTIC DOGS

BUN ON THE BAYOU LOUISIANA (MSY)
Louisiana hot link, cabbage, tomato, jalapeño 

remoulade, fried shrimp, lemon
$ 6.5

CHAIRMAN OF THE BOAR-D NEW JERSEY (TEB)
Italian wild boar, pepperoni, peppers, onions, marinara, 

fried cheese curds, parsley
$7

THE CLEO MCDOWELL QUEENS, NY (LGA) 
All beef hot dog, cheese sauce, secret sauce, 

cabbage, onions, pickle, sesame seed
$7.5

EL BORRACHO NEW MEXICO (ABQ) 
Fried hot dog, corn tortilla, jack cheese, cheese sauce, 
chipotle mayo, sour cream, cilantro, fried on a stick

$5.5

BRAT FAVRE WISCONSIN (GRB) 
Bratwürst, sauerkraut, grilled onions, 

fried cheese curds, cheese sauce, pickle, chives
$8

RISE & SWINE GEORGIA (ATL) 
Breakfast sausage, bacon, 

sausage gravy, cracklin, parsley
$8

PIG TROUBLE IN LITTLE CHINA SAN FRANCISCO (SFO) 
Cantonese sausage, pork belly, hoison, grilled scallions, 

orange zest, sesame 
$8.5

KANSAS CITY BEEFS MISSOURI (MCI) 
All beef hot dog, BBQ beef short ribs, 

coleslaw
$9

THE PAUL BUNYAN MINNESOTA (MSP) 
Breakfast sausage, fried potatoes, bacon, 

maple syrup, sunny side up egg
$7.5

ROCKY BAL-BOAR-A PHILADELPHIA, PA (PHL)
Italian wild boar sausage, sliced steak, onions, 

peppers, cheese sauce, cherry pepper relish
$10.25

THE OSCAR LOS ANGELES, CA (LAX)
Chicken sausage, avocado, cabbage, 

tomato, chipotle mayo, scallions
$7.5

INTERNATIONAL DOGS

THE CONQUISTADOG SPAIN (BCN)
Chorizo, fried potatoes, brava sauce, 

scallions
$7.5

MAYFLOWER EXPRESS ENGLAND (PLH)
Duck sausage, mashed potatoes, gravy, 

cranberry, candied pecans, parsley
$10

CHARLES DOG GAULLE FRANCE (CDG)
Duck sausage, duck confit, shaved foie gras, 

red onions, cornichons, Dijon mustard
$12.5

SCHWEIN HABEN GERMANY (BER)
Bratwürst, fries, grilled onions, 

curry ketchup
$7.75

CHRISTOPHER COLOM-BUN ITALY (GOA)
Italian wild boar, genoa salami, 

provolone, arugula salad
$9

ESQUITES REAL MEXICO (MEX) 
Chorizo, corn, lime crema, queso 

fresco, chile powder, cilantro
$9.5

LE-BUN-ON LEBANON (BEY) 
Lamb sausage, hummus, cucumber 

& tomato salad, mint
$8.25

SALCHI PICCHU PERU (LIM) 
Hot dog, fries, aji amarillo, crushed 

plantains, cilantro
$6.5

VEG DOG MEALLIONAIRE INDIA (BOM) 
Vegetarian sausage, fried potatoes, chile 

yogurt sauce, chutney onions
$7

VASCO DA GAMBAS PORTUGAL (LIS) 
Chorizo, garlic shrimp, parsley

$7.5

BUN MI VIETNAM (HAN) 
Cantonese sausage, pickled carrots & daikon, 

cucumber, fresh jalapeños, mayo, cilantro
$11.5

(Add shaved foie gras $2)

MUSTARD MAYONAISSE

BONUS

SAUCES TRADITIONAL

OTHER

PEPPERS

ONIONS

Mozzarella Cheese Curds
Sharp Provolone
Monterey Jack
Queso Fresco

Red
White
Grilled

Scallions

Dijon
Honey Dijon
Spicy Brown

Yellow

BBQ
Brava
Hoisin
Secret

Teriyaki

Ketchup
Sriracha

Salsa Verde
Ranch Dressing

Jalapeño Remoulade
Vegemite Aioli

Regular
Chipotle
Sriracha

Baconaisse

Relish
Tomatoes

Chimichurri
Green Relish

Pineapple Relish

Cherry Peppers
Fresh Jalapeños

Pickled Jalapeños

Pickled Carrot & Daikon
Pickled Vegetables
Shredded Cabbage

Iceberg Lettuce
Field Greens
Sauerkraut
Coleslaw
Cillantro
Arugula
Radish

CHEESE

VEGGIES

PILOT YOUR OWN DOG

ALL BEEF
$4.25

CHICKEN
$6.5 CANTONESE

$7.5

DUCK
$10

ALLIGATOR 
$12

LAMB
$11

CHORIZO
$7

ITALIAN WILD BOAR
$9

BRATWÜRST
$7.5

BREAKFAST LINKS
$5.5

VEGAN
$7

1.  SAUSAGES

2.  TOPPINGS

3. CONDIMENTS

POTATO CHIPS
Made in-house & served 
with horseradish sauce

$2.5

POTATO LATKES
Served with sour cream

$4

FRIES
$3.5

MASHED POTATOES
Served with gravy

$3

TRUFFLE FRIES
$5

COLESLAW
$5

BAKED BEANS
$3

SIDES

Add cheese
$1

Add chili
$2

Add brown gravy 
$1

GELATO WAFFLES
 Served with seasonal fruit 

& whipped cream
$6

MALT WHOPPER PANNA COTTA
$6.25

NUTELLA ZEPPOLE
$5

COOKIES & CREAM TIRAMISU
$4.5

DESSERT

4.  UPGRADES

$1 UPGRADES $2 UPGRADES
Sausage Gravy
Genoa Salami
Duck Confit
Pork Belly Fried Egg
Foie Gras
Pork Roll
Chili

Pepperoni
Furikake

Fries
Italian Long Hots

Doc Larsen’s Pepper Jelly
Avocado

Bacon
Lusty Monk Spicy Mustard

BUY THE TICKET, 
TAKE THE RIDE

Soon to be part of the franchise along with its’ drink menu 
counterpart, the Destination Dogs food menu brings the 
restaurant’s concept to life.



200 San Ramon Way
Novato, CA 94945


